
The letter addressed to: U.S. Ambassador in Georgia, USAID, IREX-Georgia, Transparency International 

Headquarters 

We write with regard to the recent Report on “The Georgian Advertising Market” issued by 

Transparency International Georgia. 

We believe that the financial and technical assistance provided by the American People through 

different channels is extraordinary and indispensable. We wish to thank USAID, IREX and Transparency 

International for your efforts to strengthen Georgian media and kindly request their consideration of the 

enclosed special announcement issued by the Tabula Editorial Staff on 13 December 2011, the same day 

on which Transparency International published its Report. 

At this time, we do not know whether or not Transparency International Georgia will grant our request 

for a retraction of the chapter in its report with the tabloid-like title “Tabula versus Liberali.” 

The representative of Transparency International Georgia, Mr. Matias Hooter, has explained in his 

comments to different media outlets that we were not consulted during the drafting process or quoted 

in the report because the report is not “about Tabula.” The report is not about Liberali either, yet its 

editor-in-chief, Shorena Shaverdashvili, was consulted and quoted by Transparency International 

Georgia. The report clearly and very closely follows Liberali’s narrative on this issue. 

Mr. Hooter claims to have been “taken by surprise” with our reaction to this glaring lack of balance in 

the Transparency International Georgia report. He apparently does not believe we have any cause for 

concern because, in his words, Tabula was not accused of any “wrongdoing” or “illegal actions.” 

We are certainly grateful that Transparency International Georgia did not brand us as a bunch of 

criminals. At the same time, however, we remain convinced that the reputation of Tabula has been 

wrongly damaged by the fact that a respected international NGO used our magazine unfairly to make 

the point that political pressure on the advertising market is the reason why “independent” Liberali “has 

been struggling” while Tabula has not. The report implies that Tabula’s success to attract 

advertisements is due to its Editor-in-Chief’s privileged position without going into “deep analysis” – this 

is how Mr. Hooter calls the process of inquiring about marketing strategies of different print media 

outlets and studying what motivates companies to buy page in Tabula, or in any other publication. 

Question on how can one objectively assess advertising market in print media, without making such 

“deep analysis” remains to be answered. 

We believe we are entitled to both a retraction and an apology by Transparency International Georgia. 

We recognize that the opinions expressed in the report are those of Transparency International Georgia 

and do not reflect the views of the U.S. Government, USAID or IREX. We can only hope that USAID and 

IREX will join us in encouraging Transparency International Georgia to show the same fairness, accuracy 

and balance which USAID and IREX are committed to developing in Georgian media. 

Respectfully, on behalf of Editorial Staff 

Tamara Chergoleishvili 

Editor-in-Chief 


